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DEADLINES

NOVEMBER 5, 2026

Order Exhibit Booths for the 2027 National
Conference

TO BE ANNOUNCED

Reserve and submit ad art for the JAN 2027
Choral Journal National Conference Preview

JUNE 5, 2026 Reserve and submit ad art for the AUG 2026
Choral Journal 

Staff Contact Information

Reserve and submit ad art for the FEB 2027
Choral Journal National Conference Program

DECEMBER 7, 2026
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Cover photo: Coro Lux, Southwestern Region Conference, 2026. Bradley Ellingboe, conductor. Courtesy of Margie Camp. 

Link to Place an Order 6

https://www.google.com/search?newwindow=1&sca_esv=8d67f07cd29c129e&rlz=1C5MACD_enUS1072US1073&sxsrf=ANbL-n5Ml02MdGWla3vbWH3hKg4k9kUvhg:1774973850061&q=coral+lux+Bradley+Ellingboe&spell=1&sa=X&ved=2ahUKEwiy7MXuxMqTAxVx1fACHSg0MIwQkeECKAB6BAgOEAE


REACH

13,000+ HIGHLY ENGAGED MEMBERS

Average monthly visits to ACDA.org: 14,700 

Average monthly visits to ChoralNet.org: 10,000 

Subscribers of ChoralNet Daily Digest: 4,500

Read the Choral Journal online: 13,000+ 

Read the Choral Journal in print: 9,000+ 

More than 37,000 followers

ACDA MEMBERSHIP

with chapters in each U.S. state and members across the globe

SOCIAL MEDIA

1

CONFERENCES
3,000+ Attendees of Region and
National Conferences Annually



January and February 2027 National Conference Issues are not included in the multi-issue discount.
Rates for January and February can be found on p. 3.

ADVERTISING
RATE CARD 2026-2027

August, September, October, November/December, March/April, May, June/July
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DEADLINES and PUBLICATION DATES

*

*



The February 2027 Program is published in January and serves as the definitive guide to the
National Conference, offering complete schedules and curated features on headline performers,
presenters, interest sessions, and exhibitors—all highlighting the depth and artistry of our
community. Click to read the February 2025 National Conference Program.

3

The January 2027 Preview is published in December and offers a first look at the National
Conference—introducing headline performers, featured presenters, and the breadth of session
topics that shape the experience. Click to read the January 2025 National Conference Preview.

NATIONAL CONFERENCE PRINT ADVERTISING

RATE CARD
for JANUARY and FEBRUARY only

Only ACDA institutional and industry members may advertise in these issues.

https://acda-publications.s3.us-east-2.amazonaws.com/CJ/Feb2025/index.html
https://acda-publications.s3.us-east-2.amazonaws.com/CJ/Feb2025/CJFeb25.pdf
https://acda-publications.s3.us-east-2.amazonaws.com/CJ/Feb2025/CJFeb25.pdf
https://acda-publications.s3.us-east-2.amazonaws.com/CJ/January2025/CJJan25.pdf


All ads must be built in 4-color CMYK.

All fonts, graphics, and images must be embedded.

Postscript Type 1 fonts are strongly preferred.

All images must be a minimum of 300 dpi.

No images downloaded from a website will be
accepted.

Build ad to the exact dimensions specified for the ad
size.

Do not include printer’s marks, slug, or bleed marks.

PDF files are preferred; .jpg at 300 dpi will be
accepted.

Advertiser is solely responsible for the print resolution,
copy, all content, errors, or printing defaults.

Finish size is 8” wide by 10.75” high.

Email files to tkopacka@acda.org. Include advertiser’s
name and month in the subject line.

SUBMISSION DETAILS

ADVERTISING

Half horizontal
7” x 5”

One-quarter - 3.42” x 5”

Full page with bleed
8.37” x 11” 
Trim: 8” x 10.75”

Half vertical
3.42” x 9.75”

Full page
7” x 9.75”

One-sixth - 3.42” x 3.25”

One-third 
3.42” x 6”

CHORAL JOURNAL PRODUCTION INFO,
AD SPECIFICATIONS, and POLICIES

ADVERTISING POLICIES

Approve and edit all submitted ads. Advertiser assumes all liability for content of ads
(including errors) and assumes responsibility for any claims against ACDA arising from
advertising. 
Cancel any ad reservation for any reason and will provide a refund. 
Cancel any ad reservation in the event the advertiser fails to submit art by the
deadline. No refund will be issued.

ACDA reserves the right to:
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Inside Front & Back Covers
8.4"x11" - Trim: 8"x10.75"

Back Cover - 8.4" x 9"



Top Rotating Banner Ad Location

Side
Rotating

Banner Ad
Location
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CHORALNET.ORG ADVERTISING

Ads are
accepted

on a rolling
basis.



FOLLOW US

Trina Kopacka

ACDA SPONSORSHIP OPPORTUNITIES

CONTACT INFO

Click to place
an advertising
insertion order

D I R E C T O R  O F  D E V E L O P M E N T
k k e g e l m a n @ a c d a . o r g

MEMBERSHIP, ADVERTISING & INSERTION

Karen Kegelman

M E M B E R S H I P  E X P E R I E N C E  M A N A G E R
t k o p a c k a @ a c d a . o r g

6

OR
Scan the
QR code

PLACE AN ORDER

https://acda.org/about-us/advertising-exhibiting
https://acda.org/about-us/advertising-exhibiting
https://acda.org/about-us/advertising-exhibiting
https://acda.org/about-us/advertising-exhibiting
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